











Chapter Profile:

Okanagan Chapter

Kevin Blucke,
CMA - Chapter
Chair of the
Okanagan
Chapter.

CMA British Columbia Chapters are an
essential link in the Society’s relationship
with its members and the local community.
For each Chapter, an executive committee
of CMAs is responsible for organizing and
promoting activities to encourage member
involvement, networking and professional
development throughout the year.

To recognize the efforts of these commit-
tees and to learn about their upcoming
initiatives, Update Magazine spoke with
Kevin Blucke, CMA — Chapter Chair of
the Okanagan Chapter.

Update Magazine will be profiling a local
Chapter in every subsequent issue.

Can you give us a brief description of
your role as a Chapter Chair? What are
your impressions of the level of CMA
brand awareness in the Okanagan area?

My role as Chapter Chair is to be a
liaison between the provincial office and
CMAs who live in Kelowna, Penticton,
Vernon and surrounding areas within the
Okanagan.

I'd say CMA’s brand awareness has risen
significantly in the last few years within
the Okanagan region. This is in part due
to great organizations like the City of
Kelowna. The City is part of the society’s
Elite Employer program and they really
know the value a CMA can bring to the
City.

We also have a great bunch of people on
the Chapter executive that volunteer their
time endlessly and are always thinking
of new things we can do to increase
awareness.

What are some of the challenges you
face in the Okanagan Chapter?

The biggest challenge we face is getting
members to come out to events. We have

great events but when I ask people why
they didn’t register and attend the response
is normally that they don’t know anybody
there.

All we can ask is that members come once
so that next time they’ll know someone
there.

A huge benefit of being active within the
society and coming to member events is
the networking. I hear people all the time
asking others if they know of anyone to
fill this position or that position. Most of
the good jobs in the valley are filled by
referral, not by a response to a newspaper
ad. Attending events allows you to network
and create professional relationships with
other CMAs.

What are some of the upcoming
Chapter initiatives you have planned for
2008-2009?

Some of the Chapter initiatives we have
planned for 2008-2009 are our upcoming
annual golf tournament (thanks to
Terry Prechel), our Okanagan Chapter
Christmas party, and a PD weekend where
PD presenters from Vancouver are coming
up to the Okanagan instead of us travelling
to Vancouver.

What are you doing in your market to
support growth and brand awareness?

We recently held a dinner for local college
and university students at the Keg restau-
rant in Kelowna. We had a CMA at every
table and in between courses the CMAs
changed tables so that they were able to
talk to all of the students. Students were
able to talk to seven CMAs from various
industries and backgrounds to find out
their experiences as a CMA. All of our
members really enjoyed this opportunity
to interact with students.

Next up is talking to the students at the
local high schools.

Why did you choose to become a CMA?

I was originally going to become a CA but
while I was at Kwantlen studying account-
ing, someone from the CMA office came
in and did a presentation to our class on
what a CMA does. They basically explained
that instead of being bean counters, CMAs
managed the way the beans grow. As well

CMA

they emphasized that CMAs were forward
looking accountants and specialists in
strategy. This sold me and from that point
on I wanted to be a CMA.

Why did you choose to get involved with
the Society at a Chapter level? What do
you find to be the most challenging and
rewarding part of your experience thus
far?

I chose to get involved at the Chapter level
because I don't think a week goes by that
I'm not thankful for being a CMA and
having the strategic skill set my CMA has
given me. I always look back to that day the
CMA came to my classroom and changed
my mind about becominga CA toa CMA.
The possibility of having that same effect
on someone else and being able to mentor
them to become a CMA is my motivation
to volunteer so many hours towards our
designation and Chapter.

What advice would you give to a post-
secondary student with an interest in
pursuing a career in accounting or a
CMA designation?

The best advice is to really ask yourself
what you like to do. If you love strategic
‘outside the box’ thinking, being able to
challenge yourself everyday and are always
asking questions like “why is this being
done like this?” then a CMA is for you.
The most important thing is to be happy
and successful and to be these two things
you have to enjoy what you do and have
fun doing it.

The other thing that I always say to post-
secondary students when they always ask
“how much money does a CMA make?” is
that it’s up to you. You will get whatever
you put into it. If you give it an 80% effort,
then you will get that in return. Your real
value to an organization is to give 100%
all the time and to keep pushing for
improvement.

If you are interested in getting involved
with the Okanagan Chapter, please contact
Kevin Blucke at 250.450.6635 or kblucke@
onlineorderdesk.com.
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We're Creative Accountants.
No, not the kind you're thinking of.

Let's for a moment imagine a world without
slang. A wonderful place where words simply mean
what they mean. In this reality “Creative Accountants”

would mean something like this: “A person who
develops business strategies while showing
imagination and originality” Sounds good doesn’t
it? Exciting almost? We couldn’t agree more. So
why is it that for so long we've allowed the words
Creative Accountants to be a negative thing
instead of something great?

As Certified Management Accountants, we're
putting our foot down. The buck stops here, no pun
intended. Because when you really think about it,
“Creative” and “Accountant” go together perfectly.
Lateral and logical, right brain and left brain, a
brave new world rooted in
accountability. Which is
exactly what a CMA has
to offer. Our unique blend
of strategy, management

and accounting gives us

a deep understanding of

business and a flair for big ideas. It's a combination

of talents that we think deserves such a lofty name.

CURRENT PERCEPTION OF THE WORDS

B NEGATIVE
M POSITIVE

UNDECIDED

Creative Accountants™

So why challenge the old perception? Why
open this whole can of worms in the first place?
Truth is, we thought about other ways of telling the
world we're Creative. We thought about dancing
around the old guard and pulling out the thesaurus
to find something less risky. But it comes down to
this: if you're going to be a true leader, the cream
of the crop in business and the go-to accounting
designation, then you better act like it. And
quite frankly, for us, it was the Creative thing
to do. Find out more about CMAs by visiting

CreativeAccountants.org
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